A

94D

ATCO

ATCO Laboratories Limited

The house of quality pharmaceuticals

www.atcolab.com



MISSION

To be an employer of choice by attracting and retaining the best talent, while performing
effectively and efficiently to satisfy our stakeholders and community.

VISION

To be the most admired pharmaceutical
company, providing quality products while
complying with the highest levels of
professional standards and responsibility.

VALUES

Our core values are:

¢ Respect

e Honesty & Fairness

e Business Improvement

e Preparing Ahead & Promptly Attending
e Employee Development

e Courage



RESEARCH & DEVELOPMENT

The highly qualified and trained team of pharmacists and chemists in our R&D
Department ensure that ATCO maintains a healthy pipeline of innovative and
high-quality generic products. The R&D Department is well equipped with the latest
analytical instruments to develop various solid & liquid dosage forms like tablets,
capsules, syrups, suspensions and dry powder formulations and ampoules for injection.
The stability of our products is maintained as per ICH-compliant stability management
program.




TECHNICAL OPERATIONS

PRODUCTION

ATCO develops, formulates and manufactures its
wide range of finished pharmaceuticals on its
state-of-the-art cGMP compliant facility.

We produce:

Tablets: Immediate, Controlled or Sustained
release & enteric coated.

Capsules: Hard gelatin filled with powder,
granules & enteric coated pellets.

Oral liquids: Syrups, Liquid and Dry powder
suspensions.

Semi-solid dosage forms: Cream, Ointments,
Gel, Lotions & Solutions.

Ocular drops, Nasal and Inhalation preparations.
Ampoules for Injections & Powder sachets.
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QUALITY

Ensuring the highest level of quality in all our products is the primary operation of our
Quality Department. From acquiring raw materials to the release of a finished product,
our quality control and quality assurance departments work simultaneously to ensure
consistent quality of the product throughout its shelf life.

Our Quality Management System is understood and implemented at all levels and
periodical checks are made to make sure that our quality standards are met at all times.

WAREHOUSE

Our warehousing facilities comply with
Good Storage Practice (GSP) guidelines.
We ensure safe storage of the product
right from the procurement of the raw
material till delivery of the finished
product to our customers.

All our warehouses are designed for easy and convenient handling of the goods to
ensure that there are no impediments to our highly efficient supply chain.
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SALES & MARKETING

ATCO’s marketing activities strictly adhere to ethical promotion policies and
guidelines. Product detailing aids, information literature and booklets are
designed on current medical therapeutic trends for doctors. Arrangement and
sponsorship of seminars for the medical professionals, special disease related
booklets, precautionary and preventive measure awareness programs for public
health and wellness, all are developed and executed in alignment with good
marketing and promotion practices.

ATCO has gained the hard-earned respect of the Healthcare profession, and is
considered an equal partner in the cure and prevention of disease. ATCO strongly
believes in improving and enhancing the quality of life of all people it serves.




A

JOINT VENTURES

To excel in the field of pharmaceuticals and to bring the highest quality
pharmaceutical products into the market, ATCO has joined hands and have
successfully entered into Joint Business Ventures with some of the renowned
names in pharmaceutical world.

€) Alvimedica QB CARDIOME' OCELLTRK)N v' D

Carbastent & Implantable Davices

FERRING H\\FRESENIUS i HELSINN Jiososare e

PHARMACEUTICALS KABI uilding quality cancer care together I‘__ ! DD&?IIEOCN!:;I

NEVER SAY NEVER

“‘IPSEN - medinova ROHTO

Innovation for patient care SWITZERLAND



ﬂl

GLOBAL PRESENCE

There are no boundaries when it comes to humanity.

ATCO’s quality is accepted and appreciated by healthcare professionals and
patients all over the world. We are constantly upgrading the systems and quality
standards to comply with ever stringent regulatory standards of the
pharmaceutical world.

ATCO'’s International Business team comprehends global healthcare needs and
has the expertise to cater the requirements of our esteemed stakeholders. We
believe in establishing our brands by using strong marketing network instead of
just pharmaceutical trading. This has paved the way for ATCO to significantly
increase its share in the global market.

ATCO is exporting a wide range of over 200 products and is rapidly expanding in
Far East, CIS, the Asian Sub-Continent and African countries. ATCO has a strong
presence in Sri Lanka, Vietnam, Afghanistan, Kenya, Senegal, Tanzania, Uganda,
Nigeria, Sierra Leone, Myanmar, Vietnam, Cambodia, Turkmenistan and
Uzbekistan.




CORPORATE SOCIAL RESPONSIBILITY

ATCO firmly believes in giving back to the community. It heavily contributes to
social causes with focus on healthcare and education.

ATCO Laboratories took the initiative to eradicate the threat of Hepatitis B & C
from our population, and established “The Health Foundation” (THF) in 1984

which is a non-profit public service organization with an aim to have hepatitis-free
Pakistan.

Besides, ATCO actively supports the following organizations as part of its CSR
activities:
e Care n Cure:

Active in primary health care and education of children.

* Janum:
An organization for maternal and neonatal health care.

e Children Education and Development Foundation (CEDF):
An NGO working to educate children of underprivileged
communities.

e Children Health and Education Foundation (CHEF):
Serving destitute communities with 34 primary healthcare
centers all-over Pakistan.

e Gulbhao:
Working for recycling of garbage in constructive ways.




[ISO 14001:2004 CERTIFIED"

& g’mﬂm
0N @

ATCO

ATCO Laboratories Limited
B-18, S.I.T.E., Karachi, Pakistan

Phone :
Fax:
E-mail :
Web-Site :

+92 21 111 111 645
+92 21 3256 3974

info@atcolab.com
www.atcolab.com
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